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Abstract

The report of the study is covering street fooddieg system and its role in the transition

of Hyderabad into a mega city. The study aboutueeding system and the women

vendor’s status is discussed in the context ofptfadlems, situations, health aspects and
socio-economic conditions. The report while focgson issues of women food vendors

from a gender-related perspective also speak ofliferse aspects of vending within a

caste and class perspective in the emerging pslafiglobalization that have an impact on

cultural and traditional institutions in food vendiand food consumption.
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Introduction

It is virtually impossible to imagine life in Indiithout associating it with life on the
streets. In other words street life is the essafidadian social and cultural life. Yet it is
the very people who eke out a bare livelihood endtneets that are the ones who suffer the
maximum discrimination. Students and other workipgople have their breakfasts
standing on the streets, countless tea-stallsksteatters and fruit-juice stalls cater to the
passersby, fruit and vegetable vendors that aceir@e of our primary food items, hawkers
selling various items ranging from peanuts to usiother household items — all these

aspects of street life are what add an importanedsion to the city life in this country.

The aim of this background study is to make an raegut in defense of the street food-
culture across the city of Hyderabad. This studgnds to show how this culture far from
being a hindrance to progress and development i&dh the basis of an alternative

economy which is environmental-sensitive, energyscemus and people-friendly.

The pilot project on the street food vendors oflttyelerabad “Urban Street Food Vendors
in the Food Provisioning system of Hyderabad” byrlaVNipper and Christoph Dittrich
(2007), already confirmed in their study that theet food vendors are an important part

of the food provision in Hyderabad.

The urban writer and activist Jane Jacobs (1961 wiote in favor of community-based
approaches to planning in her bobte Death and Life of Great American Citreade “a
strong critique of the urban renewal policies & 950s (in the United States), which, she
claimed, destroyed communities and created isqlat@uatural urban spaces.” She made a
fundamental point when she said that, "the sighpedple attracts still other people, is
something that city planners and city architecturdésigners seem to find
incomprehensible. They operate on the premise thtgt people seek the sight of
emptiness, obvious order and quiet. Nothing cowdddss true. The presences of great
numbers of people gathered together in cities shoot only be frankly accepted as a

physical fact... they should also be enjoyed as aetaand their presence celebrated..."



Our study is a way of saying that street food cellis extremely significant to urban life
and town planners ought to be more and more coadeabout giving a solid footing to the

people involved in these street-related economies.

The “modern development” mentality is oriented todgamalls and other expensive spaces
which are private visions of few individuals. Theg/'not built around the concept of a

public that can barely afford to live expensivesiyles. This study shows how not only

the street-food economy is inexpensive and affdedét a large number of people, but

they also are capable of maintaining the so-cdilgglene that development theorists are
fond of using against the street-vendors. In faet make the point that because these
people who do their businesses on the streets ammgetition to the malls and other

profit-oriented large-scale ventures or other dtedachain stores or franchises there is a
deliberate and active propaganda against them.

According to Bhowmik (2005) “vendors are regulasiybjected to mental and physical
pressures by city officials. At times this has tedriotous situations, loss of property, or
monetary loss. A major problem is that master pfarepared for our cities do not allocate
space to vendors/hawkers, as planners blindly ienitiae western concept of marketing,
ignoring Indian traditions. No wonder, weekly masetruggle to survive and natural
markets are ignored. The policy statements of ¢iggonal development authorities talk of
making provision for trading and commercial actest which unfortunately is interpreted

as making provision for rich traders and big busae

The most important thing about shopping on a stieétat there is a human touch to it.
The prices are usually negotiated through intesactyou’'re dealing with a human person
at the end of the day. But when you enter a shgppiall or any of those places whose
goal is to sell with a profit in mind the scope foegotiation is rather limited. You're

dealing with an employee or someone who has naesttan you as a person. The
treatment is mechanical and carries a sense ofatien. You don't feel that there is any
kind of productive dialogue that brings the buyed #he seller together. It's a transaction

which has no humanity in it. That's not the cas¢éhvehopping on a street. The person



knows you and acknowledges the fact that you'raimdn person. There is tremendous

scope for socially beneficial dialogue that bripg®ple together.

Street-shopping is community-centered rather thativated by pure profit. Once again to
guote Jane Jacobs who approached the city in amakfeminine manner: "Cities have
the capability of providing something for everybodwly because, and only when, they
are created by everybody. Vital cities have mamnelmnate abilities for understanding,
communicating, contriving, and inventing what igjuged to combat their difficulties...

Lively, diverse, intense cities contain the seetisheir own regeneration, with energy

enough to carry over for problems and needs outhelaselves."”

Two things are important in any city that has earfdly attitude to the poor who're
attempting to make a livelihood on the streets. fliiséis that we recognize the importance
of people or human beings in general. The secotithisas Jane Jacobs (1961) points out
is that we create a diverse environment and ainektiad of positive energy that is useful

to create nonviolent and crime-free neighbourhoods.

Our study moves from the global to the local. Omphasis on the local is a response to
the atrocities that are committed in the name obaglization. “The term 'globalization' is a
gross distortion. Labour remains as trapped inonati boundaries. Capital, no doubt, is
armed with freedom of entry and exit worldwide ¢aling it to maximize its exploitation
of labour worldwide). Bubwnershipof capital is by no means dispersed over the glibbe

is morecentralized and concentratéldan ever before in imperialist hands.”

We have made a strong and sincere attempt to gpeatkuth and challenge the various
myths and stereotypes associated with the poorliwa@and make a living on the streets.
One of the myths related to street food is thatetlae health hazards involved. However
our study proves the opposite that fresh stuff saghegetables and fruits are more easily
available and are more seasonal than what we finthe big stores. With a little more
encouragement from policy-makers at the national atate level we could find an
improvement both in the standards of cleanlinessaanatmosphere for the community to

grow as a whole rather than a few individuals.



Our basic perspective is to emphasize the impogtandocal economies in the context of
street food culture. “Food structures families'estiiles, provides social activity, defines
relationships, and represents ethnic identitiesodFas part of family celebrations,
ceremonies, and rituals. Food-related health casceuch as malnutrition and obesity
impact family members' emotions and their relatgps with each other. For some
families, food is easily accessible. Other famibes starving. Through food demands and
concerns, families shape societies and societittgence families” (Food Culture and
Society). We intend to throw a new light on theunatof this particular local economy that
we associate with food. The basic assumption beldrgke-scale specialized kind of a
development is contested through our study. Theulpopriew that long-term growth is
achieved through large-scale ventures is challen@ad model of development puts
common people at the forefront of development.unwew development is meaningless
if it does have the person-on-the-street at thetecerSocial change or what we call

transformation is meaningful when it is benefi¢c@the community as a whole.

Given the discrimination against local economiestlhy government and by wealthy
entrepreneurs and rich and powerful lobbies in faafobig companies it is hard for the
street vendors to succeed in creating a spacenémndelves without any support. On the
ground level our study indicates that they hardlyeéhtime for social life; there is a serious
lack of financial growth because their work doeg poovide enough in the form of
savings; the business is anything but peacefulusecthey are constantly harassed by the
police; there is a fear of losing their livelihodtiere is no time for unionization; they are
motivated by fear rather than a sense of buildimga future for themselves and their

children.

In the past decade or so there has been a sud@eesinin street life and more and more
studies are concentrating on the same. Owing tbayléood insecurities created by

conspicuous consumption and a one-track model w#éldpment there has been a greater
interest generated in studying alternate and Igpersive modes of food production and
distribution especially in the cities. The streebd economy is interesting both as a

concept and as a reality.



As a concept its uniqueness lies in the fact thatbegin to see the beauty in smallness
something was visualized by the British econom@dtunacher (1973) in his boog&mall

Is Beautiful: Economics As If People Matterdithe street food economy is certainly a
place where people matter. People are not justtsb@ tools of development. People are
the reason for development or in other words amyeld@ment is meaningless where
people do not matter. As Schumacher (1973) sayke "fhost striking about modern
industry is that it requires so much and accompBs$o little. Modern industry seems to be
inefficient to a degree that surpasses one's andpawers of imagination. Its inefficiency
therefore remains unnoticed. Ever bigger machiaesiling ever bigger concentrations of
economic power and exerting ever greater violengainat the environment, do not
represent progress: they are a denial of wisdonsd@n demands a new orientation of
science and technology towards the organic, thélegethe non-violent, the elegant and
beautiful.”

Diversity is extremely important for a healthy conmmty life. We need diverse kinds of
peoples and also diverse kinds of economies taisuatiifestyle where people are at peace
with the environment and also with themselves. Ftioenperspective of Jane Jacobs cities
are seen as “living beings and ecosystems.” Oureinofddevelopment tends to move in
the same direction. We tend to see hawkers asqgboogeof environment and efficient
conservators of energy. The street vendors plagrg significant role in the street food
vending in the sustainability of Hyderabad as a bity. Most importantly it is the
contribution of women vendors in sustaining stfeed culture while thus ensuring food
security, accessibility and affordability. We stgbnbelieve and our study goes to prove
that without the labor of women, street food cwdtwould be virtually impossible. The
street vendors help the city to function as a R&tcosystem.

The very meaning of sustainable development intyalikie Hyderabad is linked to street
food culture. The purpose of our study is to retogithe aspects that make streets vendors
a vulnerable section in need of both protectiorwalf as promotion by the government
agencies. Apart from that the main thrust of thedgtwas also on solutions to the
vulnerabilities, problems of street food vendossusing on women vendors to build the

conceptual understanding of street food as a @jltreet food vending as a livelihood,



contribution to food security, service to the sbcmather than obstacle to the development
of mega cities. As an unorganized section and seryroviders in the context of

urbanization they seriously need to be helped datvising strategies for their wellbeing.

Mahatma Gandhi says that: “Our inner strengthsgg&pces, and truths cannot be lost,
destroyed, or taken away. Every person has an nniaarth and can contribute to the
human community. We all can treat one another wdignity and respect, provide

opportunities to grow toward our fullest lives amelp one another discover and develop
our unique gifts. We each deserve this and we all extend it to others.” One of the
arguments central to our study is that the bagjnityi of work of the street vendors needs
to be acknowledged. They should not be seen ashgoimithe way of development. Their

contribution to the larger economy needs to be tstded and accepted.

Street food culture is not something of a recenbwation to this country. On the contrary,
it is a part and parcel of Indian social life ash#s been for centuries. In fact we can
confidently assert that street food vending is & jpd Indian culture that cannot be
detached from its existence and cannot be vanidhdddia mothers and other guardians
or teachers encourage children to do basket veradirggplaying technique. Children learn
the names of vegetables and fruits through thisegduiike hawkers on the street they shout
aloud the names of the vegetables or fruits andtlask parents or friends to buy from
them. At the heart of this simple game is the faat street food culture forms the basis of
our primary education and knowledge of food. laisneans of learning to most of us as

children.

From a historical perspective we note that Kautitydis book theArthashastrawhich is

an ancient Indian treatise on statecraft, econgulcy and military strategy points out
that in the & century BC itself there was mobile vegetable vegdand soup centers.
Sometimes the soup centers played a prominenasopying centers because the women
who served food were unofficial spies for the pcot of the township who made sure
that there was no unofficial entry of foreigners, umwanted elements. Usually these

centers were located at the boundary lines ofitlye ¢



In the Holy Quran also while speaking of the chtamcof a true believer it is said that a
person has to acquire his wages through genuindingronly for the purposes of
livelihood and not as a business. According toQiean a street vendor should not charge
any commodity for high price and that should natemd 2/3 of the original rate. Also in
the Bible it is said that a man should get hislihaod through vending of fresh food

commodities.

Therefore there is a strong historical as welledigious justification in favor of the street
vendor. In fact Schumacher (1973) makes an impbpaimt with regard to what he calls
as Buddhist economics. According to him: "A modeconomist is used to measuring the
'standard of living' by the amount of annual congtiom, assuming all the time that a man
who consumes more is 'better off' than a man winswmes less. A Buddhist economist
would consider this approach excessively irratiosaice consumption is merely a means
to human well-being, the aim should be to obtam mmaximum of well-being with the
minimum of consumption. . . . The less toil thesethe more time and strength is left for
artistic creativity. Modern economics, on the othand, considers consumption to be the

sole end and purpose of all economic activity."

Our study is a declaration that street food condion@s a culture is vital to Indian life as
a whole. Street food vending in India is a commberpmenon to the layman. The food
on the street is seen as a primary service arffeitsamental assurance to him or her about
the availability of food on a regular basis. Itisderstood by all of us that you can get food
within your affordable rates and you do not havevtory or think about it. This perception
is ingrained within us and its existence is so camnthat we don’t even think,
acknowledge or worry about it. Most of the time,ope whose work is travel are
dependent upon this availability and that's whakesathis culture synonymous with the
development of society as a whole. UnfortunateBresitypes abound and the people

involved in street food economy have to fight avstal battle on a day-to-day basis.

The most important objective of our study is thalsé perceptions with regard to street
food culture need to be confronted. India is aamabf more than a billion people. We've

to accept that the privileges of citizenship thioygrliamentary democracy apply to each



and every person whom we call as Indian. We cam@ee a democracy where the
majority of people are denied of the opportunityaoflecent and honest livelihood rather
than indulging in anti-social or other criminal iattes. One of the important ways in

which that can be achieved is through the stres¢db@conomies primarily in relation to
food.

The eradication of poverty and ignorance is bosihart-term as well as a long-term goal.
Education and healthcare are possible only wheersop has the opportunity of a decent
livelihood. As Gandhi made the point famously: ‘lll\give you a talisman. Whenever you
are in doubt, or when the self becomes too much yat, apply the following test. Recall
the face of the poorest and the weakest man [wonvaoin you may have seen, and ask
yourself, if the step you contemplate is going éodb any use to him [her]. Will he [she]
gain anything by it? Will it restore him [her] to @ntrol over his [her] own life and
destiny? In other words, will it lead to Swarajefdom] for the hungry and spiritually
starving millions? Then you will find your doubtadayour self melt away." The point of
our study is that any model of development musiuohe the poorest of the poor. This is
possible when we think of development in termsede and not just infrastructure. It is
in this context that we recognize the significamdestreet food culture that privileges
people rather than profits

According to the Directive Principles in the Indi@onstitution, “Article 38(1) directs the
state to promote the welfare of the people by segua social order in which justice —
social, economic and political, shall inform alsiitutions of national life. The state is also
directed by Article 38(2) to ‘minimize the inequas in income status, facilities and
opportunities.” Article 39(a) directs the stateftsmulate policy to ensure that citizens,
men and women equally, have the right to an adegomegans of livelihood. It further
provides that ownership and control of materialoveses of the community must be
distributed to serve the common good, and thabfieFation of the economic system must
not result in the concentration of wealth and meafingroduction. Article 41 specifically
provides for ‘right to work’ within the limits ofhte economic capacity of the state.” The
national policy on street vendor which was formedatafter great efforts of activists,

organizations and unions of street vendors of 2804ot taken seriously by state



governments. The state governments mostly did al@ enough care to sustain the spirit
of the law which dealt with most of the issues nagkithe issues of vendors into
consideration. The directions to form the committezre ignored and many unions on
vendors had to give a tough fight to challengedtigude of Municipal authorities. Our
study reveals that how the policy isn’'t implemenged what were the problems of miss
representing the policy. The policies that aretegsfor the poor always face the problems

of proper, committed implementation.

The other important point, which often is missedtlhg global level leadership, decision
makers definers of the development is integratiovi@ws, needs, diversities, disabilities,
vulnerable, marginalized oppressed communities diveérsified cultural practices world-
wide, customs that they practice while designinticpes, schemes, and markets. It is the
presence of ignoring the religious, class, casté gender denomination of people. For
example, many physically challenged persons, wbk@aor, cannot do any work, because
they are too old to earn trough selling vegetabfasis etc. on the streets. If policy
framing does not include the needs of these peitpie bound to lead to failure or

thoughtless implementation attempts of impropeicpes.

1. Research Methodology

Broadly speaking any research can be either gtiaétar quantitative. By qualitative we
mean to say that the researcher aims to gathem-aepth understanding of human
behavior and the reasons that govern such behamerdiscipline investigates why and
how of decision making, not justhat where when Hence, smaller but focused samples
are more often needed rather than large random leamPur investigation of street
vendors” livelihoods relies extensively on qualtatresearch since we recognize that we
do not intend to take a neutral or objective stand rather a stand in favor of street
vendors and what they offer to the economy.
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Our research was also quantitative, because weaedehypotheses to guide our work,
our data was empirically collected, analyzed anslilte evaluated based on the data

obtained and not on purely subjective criteria.
Research objectives are usually declared as apte research methodology itself:
a) Long term objectives
» contribution towards sustainable Hyderabad,
» protecting livelihood of street food vendors asiadamental right,
* integrating urban street food vendors into the stagam development paradigm.
b) Short term objectives
» exploring issues and the role of vendors in thearety of Hyderabad,
* identifying issues that are underlying on streetdieg,
» facilitating arguments, demands, needs of strest f@endors,
» identifying solutions, views, and needs to the pepis of street vendors,
» identifying capacity building measures,
» understanding possibilities, address strategié@gtimes of policy level advocacy,

» analyzing data with special focus on women and geisdues.

We made certain assumptions in this regard whichldvbe that street food vendors are

vulnerable, marginalised, and are under constaeatlof displacement.

The research methods used are a vital part of taily ¥ecause they are meant to establish

the credentials of the researcher herself. Sineetject of the research is a fluid reality
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such as street food vendors it is harder to apprtfae subject from a purely academic or
scientific perspective. However we had certain gaalmind before we embarked on the

research. These goals can be labeled under tloviny headings:

In case of general goals we were out to estaltishmiportance of street food culture and
everyone actively involved in the work such as vaglke and fruit vendors. The major
purpose why the research is being done is somethimglecide beforehand itself by
recognizing that street food economy forms thesatian important segment of city life
in Hyderabad. In our view it is impossible to disiste city life from life on the streets and

food is one of the main reasons why the dissogiasompossible.

In terms of general goals our methodology consikis positive bias based on history and

personal experience in favor of the street foodchenwy.

Another general goal that is vital to our studyrésated to the importance of women.
Female labour forms the basis of alternate ecormmireh as the ones we see on the
streets. Women invest a lot of their time, enengg @work into their own survival and that
of their family on the streets. For instance, tdke case of vegetable vendors in the
markets who usually tend to be women. They litgrapend the whole day on the cart
itself irrespective of the weather conditions. Tlago bring their children along with them
to prevent the possibility of abuse and for thephdlhey are one severely vulnerable
section of the population who are seriously in neeprotection. The government needs to

take proactive measures to promote their interests.

In the case of the specific goals we went into die¢ails of the individual vendors to
ascertain their personal, educational, caste,ioelsy gender and economic backgrounds to
ascertain the basis of their livelihood. Our intemtis to enlighten our audiences with
respect to the information we’ve elicited to make basic point that street vendors serve

an important purpose in our socio-political economy
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Our research methodology can broadly be placedruhddollowing headings:
A. Method: appreciative inquiry
a) Street visits b) Identification of interviewees
B. Intensive study of vendors and leaders of agsons
C. Focus Groups discussion

D. Questionnaires Survey — empirical case study

2. Qualitative Research Results
2.1 Gender dimension; women as street food vendors

We have done 16 semi-structured interviews withdees. Out of this 14 were women.
These women include cooked food vendors, fruit eeménd vegetable vendors. These
interviews were conducted in the Uppal Market, Ratimapur, Sultanbazar, Shivam

Market, Vanastalipuram, L.B. Nagar, and DilsukhmagfaHyderabad.

These women have been in the vending business fon@ time and they include

migrants and women with strong leadership qualifidseese women were chosen after
some discussion and participant observation. Tloécelof these interviewees was done
keeping the personal day to day transactions iw,vé®me of the known vendors, and
few of them are in self help groups and one or ¢fvtthem who happen to be leaders. The
interviews were done on an informal basis and dpesl as a case history in the

discussion mode.

The national policy states that women constitutarge number of street vendors in
almost every city. Keeping this in mind, we haveused our interviews to represent
wide spectra by selecting women numbers at randdomen vendors who are street
food vendors play a prominent role in street foedding, vegetable vending, and fruit

vending.
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In our interviews most of the women told us thatytiihad to sell their ornaments and
pawn their jewelry varying from anklets, chainst stds and silver bangles. They said
that these articles were not like jewelry but thisra personal emotional attachment with
these ornaments; yet they had to use them totheirtpetty business. This must be the
situation of women all over the country who plagajor role in vending, prepared to do

cooking and selling as a livelihood.

Ms. Ela Bhat from SEWA the ex-parliamentarian wheterviewed in a symposium
expressed the result of organizing the vendors umions through banking system and
described how women cooperatives can help themdialy to protect them from debts
and pawn brokers. This also is precious to the wornecause they mostly have a
personal attachment to jewellery, because it's ipasgift or a presentation. She states in
the interview that “during the early days, many vesmwere helped to recover their
ornaments and jewellery from the pawnbrokers. Imalriareas, the focus was on
mortgaged land. The women vendors had lovely sibargles and anklets which are
invariably pawned. Unfortunately whenever theraisrisis in the family, it is these
ornaments which are pawned first. They were alhlyigndebted, so reclaiming their

pawned jewellery was the most effective programmibose days.”

About one-half of the interviewees were female @mbkood vendors. These women
were playing multiple roles as mothers, wives, \wad and social servants. These
cooked food women vendors build a motherly kindedationship and attachment with
their regular consumers, and sell them food witte.c&hey also take care of food that
needs to be given to the consumers in case thesickeThe women vendor gives space
to the consumers who are regular to their shopsynderstanding the needs of the
consumers, understanding their tastes and makingsttconvenient to the customer’s
timings. They add simple medicinal elements toftieal that they prepare, or beverages
like tea to deal with seasonal health disturbanées. example, they add various
medicinal valued items to tea like white peppenger, tulsi leaves, elaichi during winter
and monsoon seasons. In summer the famous Indiemmon person’s juice, the
sugarcane juice is flavored with lemon and gingéfhile discussing about the

environment and surroundings of their shop the gentbld us, that mostly all of them
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clean their surroundings, sprinkle water also girtbarts to avoid the dust partials (water
as binding over restrains dust). They are tryimgnaintain hygiene and avoid using
water by serving food items in the leaves and ¢bpsare made of leaves. These leaves
coming from trees as varied as fromoduga’ ‘madapa’ ‘plantenand ‘badam’. It is
proved by ayurvedascientists that these leaves have medical benefitsid liver

problems and improve appetite.

Women food vendors develop a social relationshifh whe habitants of the colonies
where they serve food. In this relationship somesinthe exchange of the dialogue
involves concern as a neighbor at a friendly levather than as a pure business
relationship just as a vendor and a consumer. ifnekchange of food programme it is
also notable that regular consumers are given igmede and their share is kept aside to

ensure him or her that their order is safe.

The consumers also feel happy about such concertreatment, and respect the vendor
that they buy food from and also recommend the safaee to their friends and
neighbors. There is an interaction, communicatiorfprmation involved in these

relationships. Vendor’s business secret is serfond affectionately, respectfully.

This relationship between vendors and consumershiag not only with guidance,

advice, suggestions, counseling and strategy sharin

(Case tudy) Sasikala is a high qualified woman. Sha postgraduate and Education
degree holder. For some time she worked as teaétir giving birth to a child she was
retain at home. At that time she did not find dis@to her child. She decided to start a
business which is convenient to take care of hid.chfter a lengthy discussion with her
relatives and friends she started a food centdnaatrented house only. It took 6 months
to pick up the business. About her business iroter words: “My food center is near to
one IT company, most of my customers are IT emgdoy@aily 20 to 30 employees are
my regular customers. Now many of them lost ttudis jpecause of the world economic
crisis and left to some other place in search wélihood. IT customers use to spend 100
to 150 rupees daily in the food center. Sometimeselto suggest them in a friendly tone

not spend to much money but to save it for therdupurposes. | feel that global
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economic depression affected my business very niilcbe months ago my customers

spend their money freely, but now they think twief@re they spend.

Women said about saving the leftovadly or dosadough by making it intogunukus’

and make it a snack item and sell it to nearby yodtops (local bars). (Anne:2
Upendrammainterview) while talking about using the left ovaough which was meant
for ‘puri’ in the morning (wheat powder) makes it into a delis, soft healthy food by

using it to prepare ‘phulkas’ which are made withasing oil.

The women vendors are not hesitant to talk abait business, and they are proud of it,
and they take it very openly and do not feel aslthtoeshare their business issues, as the
women vendors take it as a very respectable, dgghiay of earning a livelihood and
feeding her family. They know about their contribatto the food security as they say

that without us where a common person can buy Yadan this price.

Rural women that we interviewed who came to vendiaig that they are the ones who
encouraged migration. This is in the context ofrtpeverty. They have opted vending as
a solution to their poverty and vending as a |ivatid option. They said that they cannot
do the food vending in their native villages, besmin the village they are known to
everyone, cannot demand money for food, and thelitfe an insult as they were mostly
independent farmers, laborers and housewives. Mbogravas the only option to survive

and feed the children.

The vendors who were then farmers had to give ep flarming because of various
reasons such as drought, debts, losing life partraildren’s education, to feed the
children and family members. The women were fotoetdike such decisions and have to
move to cities, because of their limited knowledfigarming, agricultural labour, animal
rearing, weaving, and artisans. This also happeesause of the development polices
which discarded farmers, artisans’ existence bwriguy their traditional knowledge and
encouraged by focusing upon urban and industriaéldement rather than agriculture-

based economy.
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The lack of balancing in the development pattefacéd mostly rural working classes,
the majority belonging to severely vulnerable ru@mmunities. SC, ST, BC
communities are mostly the marginalized, oppressations of our society. There are
variations of status within these communities bugration has a uniform impact. The
situation forces women to take over the lead asbthiden of serving food is seen as the
responsibility of a woman. In many villages eveday caste discrimination dominates
the society. The customs, traditions of food celtis rigid and followed by hidden
untouchable attitudes within the communities oleding food vending as a source of

livelihood in rural India.

These women whose husbands are landless laboeenstaable to support them, because
when their husbands became landless, poor, worklesg had no other knowledge, but
only to sell their labour. Usually these women dxd receive any support or help from
their husbands. Without even basic knowledge thieyaale to save a lot of energy and

use energy efficiently by using charcoal, keros@ushcarts and personal labour.

While sharing about their market strategies andngpmethods, the women said that
they change oils, reduce size, sometimes use sgiffegently, and change food items
without affecting the basic principles of suitatyilwith regard to the consumers. For
exampledahi vadain summersambarvadain winter,hot vadain rainy season etc.

Vegetable vendor Ms. Krishnamma says that she loskgionships because of the
business, as this becomes the primary need of lifeiiShe doesn’t have time to attend
any social gatherings. Their relatives come to r@amma to give her invitation but they
do not expect her. Her relatives back home in illage also do not take her seriously

and thus gradually she loses interaction with tredatives.

The women vendors speak about children and saytliegt have no education. The
women are associated with the children and thel@rlconstantly seeing the mother as a
vendor get the same idea and would like to becdmesame as their parents. Their
perspective cannot be broadened and vendors cprmotle them with alternatives. The
children don’t see any other world but only foodhe form of vegetables, which are not
meant for them.
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Most of the vendors were doing this cooking as wemdnd as vegetable and fruit
vendors for the past 10 to 15 years and did noasgegrowth in their personal life, but
continue to contribute to the food security ancduaag the continuance of globalization
by training their children as vendors. Around twepércent of the children are not going

to schools.
2.2 Results of group discussions

The group discussions surprisingly have a charadéh is common to all of them. The
markets where we have done group discussions ikekinformal unions. Unorganized
vendors with unorganized unions which are more &kgroup rather than a union. A
union has different character which has an objectuch as fighting against the
government or a policy or for some common benefsit these groups don't
acknowledge even that they are unions, or thatbeanalled as unions. They talk less
about the problems with Greater Hyderabad Munic@abperation (GHMC) officials,
because they are in threat of losing their livadithoAs an important coping mechanism

they do business as a group.

Our group discussions were done where there isrgliyein the vending community.
Kottapeta Fruit Market is almost a women vendorkaarThese women vendors decided
to work as a group rather than be competitors ag&iach other in order to deal with the
problems they face in their day to day vending.yThave adopted a coping mechanism
to challenge the prices of the main market by ddinginess in a united manner. The
‘common community selling’ means that women bring material with common equally

shared money and distribute the profits or lossHat day.

Kottapeta has a fruit market inside the market whéehnere are facilities like
regularization, power and cold storage, and ardatitered by the questions of illegality.
But there are around 300 families who do the resgiling and most of them are women
who do their business in the temporary shades imsecure environment as they are
termed as ‘illegal’ encroachers. They feel thaytbleould also be regularized and issued
identity cards, license and have structures, aogiged with cold storage. They are of

the opinion that they should be provided with ause@lace inside the market since they
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have paid a lot of fees thai bazaarwhich is leased to a private agency, who is oblige
to take monthly fees. They face a lot of problebezause they use electricity illegally,
there is no guarantee of the ‘vending place’ ardidémale vendors have to depend on the
inside market lobby group for their privacy, andfteshen up. According to them, the
consumers also take them for granted and bargaia fesser price. The women spend
from 8 am to 8 pm on the street to empty their bsklhey don’t have space to eat their
food properly. The surrounding is stinky, full ¢ef, and polluted by the traffic dust as
it's a busy road (National Highway No. 9). Duringetgroup discussion they were not
able to share with us their problems of personalthebecause we were surrounded by

many men listening.

Group discussions were also held with self helugr®&HG) leaders who were vegetable
vendors. These are mobile vendors in and aroundlddpoiRajiv Nagar, HB colony,
ECIL and AS Rao Nagar. These women argue that theei food from the new
supermarkets is not be tasty at all, frozen vedesdbse their essence, their energy, and
color and taste because of refrigeration. Theytsalthey don't like to cook food that is
frozen, or bought from these supermarkets, beddugsedon’t feel healthy with that kind
of a cooking. They told us that they cook vegetalileat are brought from the rytu
bazaars (farmer’s markets), weekly markets, and op&il markets. They start their
mobile marketing very morning at 6 am to 10 am enthe evening from 7 pm to 9 pm.
Every day they walk around 10 to 15 km selling itfebd items. They usually face
tremendous weakness in the evening, but they cdaketrest in the afternoon as they
have to bring the material by 4 pm from the whdkesaarket nearest to them. This

means that they work more than 13 hours per ddydmyg their duties at home.

Near LB Nagar bus stop where there are around 2dliés of mostly women selling
leafy vegetables, vegetables from pushcarts wenpteel a group discussion. Here the
vendors came from an unregistered slum close HythAke women come to the market
by 4 pm and start setting their places, setting tbgetables and arranging them
according to the season. Here, they stand in lgehave an understanding between them
for the places where they have to be. Mostly theswple try to start the market after 7

pm in the hot summer months, because they caneqt ke leafy vegetables fresh. They
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have to stand all the time, and have no toiletdsngiarrangements, or shades against dust
and heat. Since they have a mutual understandegdtioid coming in the way of the
fellow vendor. They say that they have hardly amgfits and fewer consumers in
monsoons and winter. During the last 6 months tlesy many of their consumers,
because the market is down, the prices of goldessilfuel and rice have increased so
many consumers decided to buy vegetables only ealeggnate day. Most of the women

vendors’ daily activity schedule varies from 13l®hours.

Our team almost spent three hours in this marketodnserved the position of the women,
and the situations that they are facing is nevenlgaid attention to by all of us. We
observed their pricing of the vegetables, and tbesemer’s way of choosing and
bargaining of the same. On top of this they doatérdemand for certain vegetables in
certain seasons because people have some beirdfiloitions towards some vegetables,
for example,gongura(a certain variety of spinach) and also other leadgetables are

not much consumed during the rainy season.

These women do not bring their children to the rabids they don’'t have any sitting
place and often are subjected to pollution by Mekid¢hat pass by in hundreds and

thousands. They say that these vehicles pollutedbetables that are being sold.

Nallakunta Shivam Market is a ‘non risky zone’ aclog to the vendors. It is
established in an upper middle class residenti@ngo It is an L shaped market; on the
main road we find fruit vendors, beside the maiadréhere is a lane where we find all
vegetable vendors ending withchaat place and a small hotel. The vendors keep their
items on pushcarts in front of shops. These shopsetail Kirana shops which are very
old, the market has been established in 1973. &hielents who support these vendors
and give them a voice are mostly from middle angeupmiddle classes background.
Residents co-operate with them because thererisrally, homely relationship between
these resident consumers and kirana shop owneitsyéndors, vegetable vendors, shop
keepers and residents who give them power conmsgtadlow women vendors into their
toilets and take care of informal advocacy with GEIMnd traffic police. The colony
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residents question the police on why they threatah harass the petty vendors as they

are not disturbing anyone but are serving thenydarrs (pic 3).

Opposite to these vendors the Heritage Super Ma8gtncer's Chow Pall, and Satya
Market are functioning from the past three yeatse Tonsumers started going to these
markets but soon returned to the vendors. Theyestatiscussing their problems with
these vendors about the new supermarkets and hgperi8uch incidents make these
vendors as competitors that the big markets caoomipete with them. The vendors in
this market are united, and decide upon the pndaish are lower than the so-called
‘fresh’ supermarkets. There is an old woman whassband was a vendor who passed
away two years ago. The co-vendors were ready éd feer for some time, but she
refused accept such help and was motivated tostHirig leafy vegetables with the help

of these vendors.

These groups of vendors buy their vegetables fimenShamshabad wholesale market
and bring them to the local market through a comtnansport. They save some money
through such cooperation. This is the reason forchvithey can afford to sell the

vegetables for a bit less than the others.

Gutta contractors (retail contractors) inside of Mondarké#/'Secunderabad who sell on
retail basis shifted to Boinapally. Most of the weamvendors, who have no proper
structures, seniors lost their place in the Boillgpahere livelihood depend on the
contractors of vegetables and the place around laB6urers are leaving in such
condition. They have no rights and proper structae also not available to them. Their
livelihood is dependent on these contractors. 200urers are living in such a way. They

have been doing this business from generations.

3. Quantitative Research Results
Our empirical case study with the help of questaresurvey delves and examines into the
issues of street vendors broadly at the level edg®l profiles, financial status, the number
of hours of working, economic conditions, healtlatss, vending situations, habitation

hazards and covers information related to vendiems, security of livelihood, religion,
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caste, regional migration status, civic amenities, gvhich explore the vendors’ world from

a gender perspective along with other related petses as well.

We have focused our empirical study mostly on theses and effects of the problems of
vendors rather than the problems of vendors themselThis is because of two main
reasons. We understand that in order to developli@yp or improve the status of the
beneficiaries, the poor, victims of social and ewuit injustices etc., it's always important
to know the causes of the problem and effects envibttims of the problem as it would

enable us to find solutions.

There is an advantage in such analysis that hetpsearcher, an institute or a government
body to avoid repetition of mistakes in analyzisgues related to people, their welfare,
development, as well as modernity or modernizatitowever the previous studies, surveys
on street food vendors, and vendors have alreatyisied most of the problems involved in
making these studies. For example, the study omdhkirStreet Food Vendors in the Food
Provisioning System of Hyderabad” conducted by Mawipper and Christoph Dittrich
(2007) attempts to address the problems of vendors arcbatiomitant problems related to
livelihood that are discussed in detail. They rafietheir study report to the studies that were
done in Mumbai, Ahmadabad, Kolkata, Impala, PatBaubaneswar and Bangalore
(Bhowmik 2005) Wipper and Dittrich (2007) state that “there was detailed study
conducted until now in Hyderabad.” A limited resgraion specific elements of the street
food vending system has been done, focusing otysaifel hygienic aspects (Bharathi 1995,
Naga Lakshmi 1995, Wagray & Bhat 1994).

As a part of the study we browsed at great lengithsugh articles published online on
diverse street food systems, their histories, antum@l backgrounds. There are practically
hundreds of reference pages that discussed thertamge of street food, its role in the
sustaining of a micro-economy, as well as a mier@m@rise unit, its importance and its
existence in almost every country of the world. Maflsthem specify the dependence of the
urban middle and poor sections on street food. skhdies and discussions that we focused
upon mainly confirm that street food is undoubtedlpart of the three meals or two meal

segment of the urban middle and poor income group.
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It is also further observed that street food isamdiy a meal, or &ffin but also a snack or a
treat to oneself or to one’s friends, to free otfedsem cooking, a snack in the evening to
many parents, a snack for many students and daige\labourers. Children particularly like
street food as a way of having something diffeffeoin what they get at home. They are
crazy about the street food likav bhaji, pani puri, samosa, mirchi, makka bugianuky

hot cooked peanuts which almost define childhoodfty Indian.

Street food is defined as all meals, snacks, areesacurrently sold on the streets of the
world for immediate consumption.

Keeping the study background that was done in dengiion we have taken 334 vendors,
women and men as a random basis and interviews.tl@at female are 55.75% male
vendors are 44.25%. They were covered in all ovgderabad covering around 58 areas
covering four to five vendors in each area. The@etage here is an indication of the role of
women in street vending which is often ignored witecomes to livelihood analysis, and
contribution to the micro-economy, micro-enterps@ contribution to the family economy.

Economic and Political Weekly March 19994 covers of issues related to women’s status.

Ms. Lakshmi Lingam (1994) conducted a study on “Véareaded Households: Coping
with Caste, Class and Gender Hierarchies”, wheeeshinted to the important politics of
family, gender and globalization. She addressed wbmen become heads of households,
and growing evidence that other causes such agyeban traditional occupational base,
agricultural practices, landholding patterns andrguaclient relationships along with

population growth contribute to the growing numbarsrvomen-headed households.

The study covers two villages of East Godavari it to observe the roles of women in the
reproduction and production spheres of wet andairgs.

Ms. Lakshmi Lingam says in her study that “effatgevelopment brought about regressive

rather than progressive changes for people, inrgeaad women in particular.” She says
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that long sustained myths of a) ‘trickle down’ abooies of man and women are b) house
holds as egalitarian units and c) man as the saeamic provider and the head of the house
hold were demythified by macro and micro level tlata

Figure 1 shows that the 55.75% of vendors intergttwere male and 44.25 % were female

vendors.

m Male 55.75%
= Female 44.25%

Figure 1: Number of persons interviewed as per sex.

3.1. Vendors profile

Religion

Figure 2 show that vendors interviewed belongedlifferent religions. It's important to
analyze the status of vendors in the context aicel, too. The religion in the present
context plays a major role in the world politicsieTconstitution of India in its article 15 is
equal to 15. Prohibition of discrimination on grasrof religion, race, caste, sex or place of
birth. (1) The State shall not discriminate agaisy citizen on grounds only of religion,
race, caste, sex, place of birth or any of them.N@ citizen shall, on grounds only of
religion, race, caste, sex, place of birth or ahthem, be subject to any disability, liability,
restriction or condition with regard to- (R. comtion of India)

But for the past 10 years, the politics of the wdrhs changed its face moving from class,
race and gender point of view to religion, castd athnic identities. In spite of equal laws
within the United Nations legal framework, margimatl and minority communities continue
to suffer different kinds of oppressions. Theserepped minority religions are fighting to
reclaim their lost spaces, by identifying with thegligions and caste and placing themselves

in the framework of their respective caste, religeic. This kind of unilateral identification
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means discarding one’s caste, religion and regicluding the way one speaks. The loss of
their language is what is of a lot of concern théags. These marginalized groups are not
ready to listen or accept a concept of seculamsatipnalism, and equal justice that does not

address their immediate cultural needs and etlescit

For example, in the Charminar area of the old engst of the vendors are of Muslim faith
and face lots of problems while selling their ggodsd harassment by officials, political
leaders. It seems impossible to implement anytherg without the cooperation of the local
leaders. The threat these vulnerable minority comtias face varies from being seen as
trouble makers to terrorists. This treatment reslinto a) making these groups more and
more religious, unionization based on religious aabte identity groups, or finding
themselves as radical rebellious groups. Thisusiog more oppression by the state towards
realizing its ‘objectives’ which is to ‘control,’ot establish ‘law and order’ and ensure
‘security for the nation state’ These are the femditions that can make vendors very

oppressive, and leave them with no space nor voitight for their livelihood, shelter etc.

The vendors who were interviewed are Hindus 63.M8%slims 31%, Christians 3.25%, and

Sikhs are 1% and other are 0.5% (see figure 2)

m Hindu, 63.75%
B Muslim, 31%

™ Christian, 3.25%
m Sikhs, 1%

m Others, 0.5%

Figure 2: Percentage of vendors according to aaligi
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Figure 3 provides details of female and male vesdopercentage as well as their religion.
We focused religion for two reasons. One was tlhenemic status and the other one the
gender perspective of the religion. In the first bee 21% are male vendors and 30% are
female vendors who are Hindus. When it comes tolifiusommunity the female vendors
are lesser than that of male vendors of their conmiywand also female vendors of other
community. There are 4% Muslim women vendors anth.Btulsim male vendors. This
figure is communicating two issues. The stereodlpamalysis would be that “Muslim men
do not allow Muslim women to go out”; their custgmaligion do not agree to do so. But the
basic issue here is that the Islam as a religiomptes men taking responsibility of feeding
women. The liberty for Hindu women unfortunatelyadwally turned into a major
responsibility of feeding the family, market andlgt. We can also interpret this data in this
perspective because if we listen to women’s stooieshe street vending that talk about
many struggles of women of the field to feed thaifg because it's mostly women who are
held responsible of keeping the spirit of the ‘fyfnéis an Indian culture at any cost. Middle
class women have to balance the modernization ppdriclass women have to contribute to
‘greater’ market economies. But the ‘Muslim womeamé not available to this market and
media, and ‘western sponsored programs aims toeldpv Muslim women into modern
women’, media contributes to it by equalizing Moslwomen as onlyburga women’

Market is very restless of this unavailability otislim women to the main stream market.

The other side women'’s labour in the family is meaeknowledged. It's always shown as a
responsibility of a wife to feed the children angshand and taking care of the elders, where
as in Muslim community it's the other way round.eTimen have to feed the family both wife
and mother equally. It's also interesting to kndwattthe son should serve his mother. The
daughter in law has no obligation to take carehef mother in law. It's actually as per
religion is only the son’s responsibility. The etlcommunities like Christians and Sikhs are
very less in vending, because of the charity concepnore in this religion. In the Sikh

religion the community support is more. They caapewith others and do business.
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1.25% ;4 1%
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Hindu Muslim Christian Sikh Others

Figure 3: Vendors religious denomination and gempaespective

Literacy Status
Figure 4 shows the literacy status of male and Fermandors. It is also a comparative

presentation which clearly indicates the educasiatus of women and the affects of such
status. Only 23% of male vendors are able readlitdracy rate of female vendors is even
lower and shows 12%.

The percentage of male vendors who are able tewds 4.27% where as female vendors
who can write is only 0.75%. Men have knowledgeezfding and writing but women have
less but whoever have learnt to read also knowrttemLack of educational opportunities,
only little encouragement of the family, and houwsdhresponsibilities, mobility, economic
status, accessibility of educational institutiome the main reason for lack of literacy. The
male vendors who can write and read are 1% andléewizo can read and write are 1.75%
surprisingly the data here shows percentage inciggasAll this shows the low status of
vendors in general and the very low status of womeparticular. The assumption about the
status of women are proved to be unfortunately ecbrin spite of self help groups

movements and adult literacy programs, etc.
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Note : 24 25% No Answer
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Figure 4: Gender and literacy status

The total 37.25% who can read and 4.5% can wregesémdors who can both read and write
are 19.5%. Out of interviewed vendors 42.5% areeilite. In the context of globalization,
primary education was promoted but mostly concéedréo towns, while peripheral villages
were neglected. Thaalit analysis of education is that the government schpviously had
middle and upper class families coming to thes@alsh so teachers use to concentrate and
teach with interest and fear of punishment. Butsithe villages are vacant because of
migration and brain drains, the schools in villages/e no proper teaching or quality
education. Apart from this there is a slight chaagd increase in the educations status but

when compared tdalit mendalit women'’s status is low.

® Read. 37 25%

® Write, 4.5%

= Read & Write. 19.5%
= No, 42.5%

Figure 5: Literacy status of street vendors
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Marital Status

Figure 6 shows the marital status of vendors. Adiogrto the empirical study, about 35% of
male and 30% of women are married. Single men ar25%, single women are 2.75%.
Widows are 3%. Deserted men are 0.5%. Invariablepy, unemployment, landlessness,
causes problems within the family and leads toltumaan migration. This situation forces
women to take burden of children, elders and debiesvitable conditions force women to
start working to earn money for family purposesn¥ieg as an important income source
serves to feed the children. One of the reasordesérting husbands is that bearing triple
burden of the family, not able to accommodatingtdamily needs and demands, stereotype
roles of wife, mother, even daughter at all levids example, husbands demand that his wife
should learn to live with his mother, but women ao¢ ready for such arrangement, as they
are not ready to live in ‘policing’ conditions. Thavant peace, rest, or food at least full meal
for two times.

40

35

30

s

20

B Male
= Female
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10.25%
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05%

Married Single Widow Deserted

Figure 6: Marital status of street vendors

Places of Origin

Most of the vendors originally belong to rural agles of Andhra Pradesh to Hyderabad. The
migration is very high since the past 10 years. Wstndies reveal that the globalization has
has positive effects on the development of indestrimultinational companies, IT parks,

SEZ’s and gated communities, but it weakens thal mconomy, agriculture. If we observe
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these migrants they are not accommodated in thielolement. Actually when migration
happens then they should be seen in this ‘develapeda. But this developed arena gave
these rural poor migrants by accommodating thewiass IV employees only. They are not
in better positions. If we see toilets in the maditsax-cinemas, big bazaars, complexes, most
of the young migrants work as salespersons in timpatal stores, as watchmen, sweepers,
and toilet cleaners. They wear uniforms, ties, igledtity cards, and have to work with lots
of humiliation. The migrants who are even more eudble are ending up choosing the
options of rag picking or begging.

When it comes to women, most of them not literatd have no knowledge to earn their
livelihoods and don’t know options of technical edtion etc, so they end up working for
minimum wages without proper livelihood securityheTvendors that we have interviewed
mostly belong to from Telangana Districts like Nalga, Medak, Karimnagar,
Mahboobnagar, Warangal, Khammam, Nizamabad or Bada About three-quartes are
from these districts. Most of the vendors intenaewnmowadays live in the Charminar area of
the old city (see figure 7)

B0

72.75%

B8 People

7%

1 i e
ad T T T
Andra Telangana Rayalaseema Others

Figure 7: Regional provenance of street vendors
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3.2 Livelihood Aspects

Types of street food

Figure 8 shows the different type of street fooddpicts, sold by men and women. Out of
this the male vegetable vendors are 3.75%, whefenaasle are 18.75%. This means most of
the vegetable vendors are women and prefer tovegktables, because the static type of
vending, and can manage to push the cart, weighbakket over their heads. Ms. Kantamma
told us that womefcarry the load of the family over their heads sornying vegetables over
my head is no big dealWhen it comes to fruits it is the male who take bloeden to push
the carts as fruits are heavier than vegetablenamstly they are mobile vendors. It is also
because the fruit vendors face lots of harassnmrem fofficials, and they have to keep
running from to one corner to other corner. Thegwendors are male 1.25% and female
vendors are nil out of four-hundred interviewed.ublfy the juice vendors are less in
percentage, because they have to stand all the himes together and taking care of the
children, so it is difficult while doing vending.h& preparation of juice cane needs physical
strength, because of the poverty, and lack of propee, nutritious food and plenty of health
disorders and general weaknesses, women are uteabte this kind of vending. It is also
because women have to take care of the childrentl@mdear of the accident, kidnap or
abuse, because these vending places are very umsafebusy with traffic. So women
generally at any cost like to take livelihood opsdhat accommodate baby care and family.

Non-vegetarian items are mostly sold by men, whilemen are hardly selling non-
vegetarian food on the streets (see figure 8).eMaht vendors are 4.25% where as 2% are
women. Mostly these 2% cover snacks likechi bajji, (chilli is been cut and ingredients
like Tamrind, salt, and othenasalapowder is mixed and fixed intmirchi and fried in the

oil after dipping themirchi into the liquid basin powderidli, dosa puri,boiled ground nuts,
fried ground nuts. Recently many young girls takedoor to door supply of packet food
inclusive of biscuitsMany women vegetable and fruit vendors also atteeddoor to door
supply. Fish vending is mostly done by women. They mostly not mobile but selling
within markets. But some women sell fish as mobé@adors from their basket and men sell

fish from their bicycles. When it comes to snadies men and women are selling in the equal
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ration. This is because mostly the husband and teifether manage this vending. This
means women are ready to vend any item if it isageable, since chat is a manageable, and
women play a major role in preparation in doughingx adding spices, and frying them,
they play a major role. They opt to do their liviogt of any livelihood which is manageable.
They are not hesitating because they have no opfithen it comes to local fast food items
the number of male is more against women. Thiecabse most of the fast food centers are
open in the evenings when most of the women arg lih homework. During evening
women are also busy in preparing food for the cgnuay. The other category like snacks
again but this consists of mostly items made witlaked pulses, and cereatyjeera
(cucumber) burfy, a sweet snack made with grated coconut which igddy jaggary or
sugar Peechu mithaiwhich is liked by children very much,which is madk sugar and

maida powder and sold by male mobile vendors. ibunded to stick and pink in color.
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Figure 8: Street food items sold as per categodygamder.

Vendors and their Customers

The livelihoods of a street vendor depend on maamtofs. His or her conditions of
livelihood, where he is doing the business (his/peshcart is placed), where is he/she

placed, what kind of official is coming or posted,that street, road or circle. How many
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consumers are coming to buy, what kind of persopadittitude, financial status they are
coming from. How often they come. More than this folicy at local, city and state also
matters a lot. All this matters to his/her workiagvironment and livelihoods. Especially
when it comes to the street food, from the largedfpolicy what kind of grass root level
understanding the policy maker, implement, schelaener do have, what kind of advocacy
we can do, is what ultimately maters. If we analymestreet food with this frame work then
we can find cause effectiveness with possible gwiat Figure 9 shows the number of daily
customers. The vendors with the most customerdlysgl vegetables or fruits. Less to that
are vendors selling non-vegetarian items, chatfastdfood. Street vndors™ hot spots with
most customers are nedfehdipatnam, Nallakunta, Dilsukhnagar, Narayanguddere

many educational private, coaching center (acadezoites) are located. Many of the

students, riksha drivers and migrants without peenéaresidence depend on street food.
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Figure 9: Number of daily customers per street vend

The important point that we have to remember isthdrethe food is available when we are
hungry or not? Whether the poor is able to buyftw or fill her stomach is not is the
guestion. When this important human concept is eored, it's the street food which is
contributing not at all like as a business, or priofit a bare minimum surviving option and
service to the community, Majority of the vendoasdsthat they give food on loan 99.75%
(see figure 10) to their regular customers, for thiynpayments. This means a lot to many of

the people whose life depends on these streets.
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Figure 10: Customers offered food items on credit

Most of the middle class people who are the mapmsamers of street food (see figure 11),
upper class 25%, and poor 30% are consumers ef $t@d items. They never ever think or
imagine of vanishing these street stalls out oir thight. They want cars, and want to be part
of the modern India with cell phones, scooters, moi@rs but definitely prefer food varieties
from the street. Which are majority in visiting teeet chat for whom it can be a birthday
treat, gossiping, saving time, going to picture hwfamily, satisfying the angry child,
forgetting the sad days, to discuss their grievaredeout their boss, sorting out a battle,
consoling partner, discuss official matters, amghi

H Poor 30%
u Middle class 45%

¥ Upper class 25%

Figure 11: Economic Status of Customers
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Issues of women vendors

Many of the women interviewed said that they hameoeraged their men to come to
Hyderabad to start street food vending business.ntain reason why women start their own
business is that they feel respectful and comftetabd earn their own money. They say that
this is a respectful job. As in the villages, hustmhave no land and family has no respect,
no work, and no labour, despite of Food-for-Workgrammes. Figure 12 clearly indicates
that one-fifth of the female respondents get supfpom the family, which means that their
husbands also work with them on the streets abdseess site. Women have confidence in
their working knowledge about cooking and initigtinew livelihood options as street food
vending. They have no choice to take risk. Takisg means keeping the children hungry.
About 25 % of interviewed women vendors did noteree any support within the family
framework, which was especially true within joiattilies, where young ladies have to deal

with the needs of the family in spite of startihgit own business.

3.25%

18.75%
= Male

® Female

Yas No No Answer

Figure 12: Vendors about family support

Daily routine of vendors

Street food vendors are contributing to the sociéty our communities, saving the

environment and saving the future, sustaining tierés in realistic situations. But in return
the street food vendors are forced to pay commmssim their daily earninghallans (fine).

In Hyderabad the street vendors” livelihoods ameuhreat. They have to struggle for their

survival on a daily basis. These street vendorssatggling, which is often addressed by



35

them is complaint against the harassment about thew pushcarts and material which is
been taken away by policemen and officials. Theciats have no interest in finding
solutions, which are beneficial in a mutual waye8t vendors are saying that why can’t all
of you think a solution which is good, convenidmenefit and sustainable to all with all it
perspective.

Most of the street vendors do not know about the mening system that is defined by
GHMC. Where do they place themselves in this frame?

About two-thirds of the vendors interviewed did kobw under which zone they are doing
their business, only one-third did know about tee/megulation system. Figure 13 provides
details about the vending areas. Police and toannphg are not very keen on this. Vendors’
knowledge on this issue is a disadvantage for tidany vendors where ever they find a
place for vending, they occupy it temporarily.

Government officials should give up their miscorteaps about street food. For example, the
ministry of health website explores street fooduabygienic and foot path vending as
encroaching. Every one is ready to work with gowsent if they want to systematize these
food security systems in a humane attitude, prajeat but with a balance. This will help
the street vendor and consumer.
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Figure 13: Area of vending and authenticity
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During our research it was found that the quesdioout support from the government to the
petty trade business implies so many underlyingticrships of caste hegemony, hierarchy
within the concerning departments and lack of cmartibn between these departments. For
example, when it comes to street food vending & $@ many issues within and beyond. It
depends on the larger food policy at the state raatobnal governments level. Asking the

vendors about government programmes many of thenmati respond because they did not
know anything about these programmes or they wieeedato answer because they feared

government oppression (see figure 14).

= No Response 80%

= No Govt. Schemes 16%

w 0.25% vaddi 2%

= Arogya sri/ Indiramma padhakam 2%

Figure 14: Government support

3.3 Social Conditions

Caste affiliation of vendors

We have already discussed that street vendors affemigrants and most of them are from
underprivileged social segments of society (searégl5). In the Indian society power,
knowledge and other resources are still in the ®aofl upper caste people. The
underprivileged communities are artisans who makeitional agricultural instruments,

carpenters, blacksmiths, tailors, barbers etc.alrdommunities call themselvéambada,
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yerakala, yanadi gonds, koyaetc. Scheduled castes arpala,madiga. Mala madiga
communities are now identifying themselves @alits. This group particularly reclaims its
identities and factors of oppression. More than 40%e vendors interviewed belong to the
so-called backwards castes of agriculturalists, wivm some land and work hard, so that

they are able to invest at least small amountsarfay in starting a petty trade business.

= S8C,16.5%
=S5T,8.25
“BC,43.5%

s Moinarity,12.5%
= Others, 2%

Figure 15: Caste affiliation of interviewed strgethdors

Status of Children

We also looked at the number of children and tleeiucational status. This is for two
reasons. To develop children the cause of the enablthat they are facing, are seeing
everyday should be understood and estimated. Tieetedf such problem leads to child
labour, street children, homelessness, desertirents| begging and vending. The national
policy states that below 14 years children showidb® engaged in vending. Figure 16 shows
the number of children of the vendors interviewElde second bar shows that the number of
vendors who have two boys are a little higher dra$é¢ who have two girls. If looking at the
first bar the number of vendors who have one ge&lraore than the vendors who have one

boy; this means these parents are waiting for adhdyg. Mostly this is the case. Therefore
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we can justify the statement and it is shown intitgher percentages of male children. This
however needs a deeper interpretation as ther@esyadangerous hidden trends happening,
against girl children, they are been abortede#illand deserted by many people in all social

categories even today in the so called techniealiyanced society.
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Figure 16: Number of children and their schoolradnce

Educational status of children

Figure 16 also shows the school attendance ofeéhdor’s children. Important to note is the
high percentage of children not attending schobisTs an indication of the work burden
particularly of the girls. Many mothers depend @ughters while selling vegetables, food

cooking, cane juice selling and sibling.

3.4. Income Situation and economic conditions
Financial issues

We all take loans and vendors are forced to takeddo sustain their livelihood. 15.75%

take loans from friends, 13.25% obtain loans frbeirtrelatives, but about 25 % depend on
money lenders (see figure 17). These financiers [gans or material to the vendors as day
to day basis. This is in a positive perspectiveicivlis an assured financial support from a
known lender losing some money as an interest. Sames even the regular interaction

between the lenders and vendors may help vendbhesn&gative part of this dependency on
lenders is that the vendors are caught up in awsctycle of loans which they are not able to

get rid of which further negatively affects thedifoods of the families.
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= Friends 15.75%
m Relatives 13.25%
m Lenders 24.25%
m Banks 9.5%

w Others 0.75%

Figure 17: Source of credit

Vendors told us that they regularly borrow moneynirthe lenders, friends, relatives or
banks and others. Others can be a self-help gatipfunds or pawn brokers who take their
gold, silver and brass as security. Most of thedees said that they got loan from lenders.

Money lenders play a major role in the capital riipaiion of vendors.

Number of persons depending on the vendor’s income

The number of persons depend on the vendors impariant point of analysis, because it
gives hints about the economic condition.
Figure 18 shows the average high number of depéndanone income. In some of the cases

ten people depend on one income earning person.
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Figure 18: Number of persons depending on thetstealor’s income

Income situation
68.5% vendors earn Rs 100-500 per day, about 10% FRs 500-1,000, and only 3.75%
earn Rs. 1,000-1,500 per day (see figure 19). Tgieeh income groups mostly were owners

of their business, the lowest income-group congisié employed persons and female
roadside vendors. For a family of five, 200 Rslydaicome is needed to fulfill at least their

nutritional needs.



41

80

G68.5%
Ta

&0

50

E Per Day

S @ Per Month

30

20

14.25%
9.75%

| 5.75%
3T5%
[ | ey BT

100-500  3000-5000 500-1000 5000-7000 ] 1000-1500 7000-10000 More More

10 -

Figure 19: Income situation

Access to government schemes

The obligation of state Government to continue witd subsidies has become a burden to
the Government, but they cannot escape from gifaeg grains to its citizens who are at
below poverty line, this obligation need to be &i¥ded but at the same time they have to
compensate there losses by making benefits outagistieam marketing system the period
of past two year is the tough period to the natisnt faced a tremendous economic crises
which leads to food insecurity.

All this reasons reflect the plight of the urbanopan their day to day living and eating
standards. The government Rs. 2 rice distributidmesie has not been useful to its poor
beneficiaries and also not to the pink card holdens are middle and upper middle class,
because the ration is not sufficient to feed arraye family. The rice in the open market is
significantly more expensive. Because of recentepmcreases the burden on women also
increased in order to cope with this situation afrsening food security. Because of the
spending need they are not able to buy any nougsfiod that contains calcium, protein,
carbohydrates, iron and important vitamins. FigBeshows how the vendors” food security

depend on purchases from the open market.
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Figure 20: Street vendors depend on rice purchiasedthe open market

Food status
Figure 21 shows the poor food status street foodlaes. Many of the vendors interviewed

take only two meals a day. About one-half will egen take breakfast.
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Figure 21: Food consumption status of street faamthors
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3.5 Health aspects and hygiene
The below figure 22 provides an overview on thdydaiobility of the street food vendors.
Usually they walk or use their cycle. The large oni&y of street vendors interviewed cover

1-10 km per day, less than 10% even cover betwda 20 km a day.

Case studyllaiah is a mobile vendor who sells a snack. Many ofchistomers are children.
The snack he sells is called Treluguasmuntakinda pappult is made with boiled crushed
paddy, baked in country ovébatti). This is a mixture of cerealfied channa dal(putnalu

in Telugy, ground nuts, Chilli powder, salt, finally chappedians, little bit of oil, decorated
with coriander leavesand added flavor of little lemon juice (half spdoihis snack is
available from Rs.1, so everybody is entitled tochase itllaiah moves 10 -15 km per day
to sell this snack in many residential parts ofdte. He also likes to do his business at those
places most visited by tourists, lovers and famiad children. Usually he starts at 3 pm
from his house and keeps walking till 10 .plilaiah is feeding his wife and two children. His
wife is still living in their home village where shtakes care of their daughter who is
mentally challengedliah’s son also sells this kind of snadlaiah complains of continous
pain in his legs and shoulder. He explains it asfgssional health disorder”, but he has to

walk by carrying the load left with no option.

He argues that if he would use cycle he wo
still save the money for fuel but he then w
lose costumers, because he may miss t
“calls”. llaiah earns about Rs. 300 per day a
out of which he is able to save about Rs. }
The picture showsllaiah presenting his

muntakinda pappu

While India is discussing the Tata’s Nano-Car,dbeimon Indian is still predominantly a
walking species. Likdlliah, thousands of petty traders carry their vegetahies fruits on
foot, a basket-load on their head and deliver titems at the doorsteps. The majority of

street vendors use motorized transport facilitiedy do purchase their material from
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wholesale market. Then they use two wheelers oomdtshas. About 15% travel by bus,
7% walk and 1% use their own bicycle (see figurg Zhe 7% of respondents who walk
needs particular attention, because this highligfesnecessity to build retail market yards

and to create public spaces for street vendorgictoghose wholesale markets.

m Cycle 1%

m By walk 7%
m Auto 19%

m Others 4%

® Scooter 55%

m Bus 14%

Figure 22: Mode of transport of street food vendors

Enerqy efficiency

It is the street vendor who is contributing to sustainable urban food provision system; his
business is resource saving, energy efficient dtedt all he/she feeds the city in a healthy
and sustainable manner. Thus energy, environmeatithand hygiene are in a cycle (see
figure 23), so the development paradigm should idenghis cycle and plan cities according

to this cycle.
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Figure 23: The energy-environment-hygiene-healttiecy

Food gives energy and health. So food should heetttind designed as a locally available,
suitable to the local needs and suited to the nagiolimate and soil conditions. Recently
many studies and surveys on food and nutrition legmored that modern food items like
pizza, burgers or carbonated soft drinks are sgpilhe health. Obesity has emerged as a
serious health issue particularly among middlesctdsidren and women. At the same time
poor urban communities have to starve from undeisioment and hunger because their
food security is severely under threat.

There is no person who does not complain of anitthpaoblem these days. People who are
practicing exercises and are conscious of theiltth@ad taking precautions for good health
are mostly from the small segment of urban uppassgds. Many of the middle and upper
income groups are spending a lot of money to fighesity and other fat related health
problems. Most of it addresses food habits.

At the same time the poor communities are dealimdy Wwalnutrition and other health
problems, like TB, body pains, respiratory diseasésoholism, liver related problems and
skin allergies. Many women face reproductive relgbeoblems, cervical disorders, uterus
cancers, breast cancers, urinary track infectiospgoblems related to very early marriage.

The problem here is the balance between suffiéead availability and nutritious food.
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The interviewed street vendors suffer from différeealth problems. About one-third suffer
from chronic diseases, another one-third suffeeeigly during rainy season. About 10%
have work related problems like skin diseases, in&spy diseases, headache, throat
problems because of air pollution, or they suffeonf burn-out syndromes because of
overexertion and permanent psychological tensielaing to their business and livelihoods
(see figure 24).
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Figure 24: Health issues

Fuel usage by street food vendors

Fuel is one of the basic elements that affect ealth. 30% of food vendors use charcoal for
the food preparation at work place and at home, 67#tem use kerosene. They get 10 liters
of kerosene on white card ration which is still safficient for home and work place. They

purchase the fuel from the open market for a hagb.r18.5 % us gas; no vendor is using

electricity or firewood for cooking purposes (segife 25).
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Preparing street food items does not need muclggneroreover it is fresh, because it is
made on the spot and sold and consumed immedi&atythe oil that is used is often from
substandard quality.
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Figure 25: Fuel usage of street food vendors

Material usage
Usually during marriages or other functions thoulsanf plastic cups used by middle and

upper class people are thrown away. This is calledlth conscious, but we find no
consciousness of eco-friendly perspective here.yMaarties, all well-dressed people just
throw away paper and plastic and ice cream cupg @arelessly. And the urban middle
classes all use plastic bags for various purposes.

Figure 26 is talking something else. Usually abon-half of the street food vendors use
bowls, which means they clean it with water aftee.uOnly 20% are using plastic plates,
15% use glass cups, 7% steel bowls and plates @%d even leafy items (for example
banana leaves as plates), which is very eco-fryeridiafy items can be even fed to cattle

after their use as plates.
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Figure 26: Material usage of street food vendors

Cooking oil usage by food vendors

Regarding health there are many discussions omypgee of cooking oil that one should be

used to prepare food. Thousands of advertisementd/cevery day make consumer confuse
and these advertisements are from big multinatioaaipanies and they promote the cooking
oil for their benefit. But when it comes to strédebd vendors they are concerned of the
cooking oil that it is safe, affordable and effrtieMany consumers think that the cooking oil
street vendors usually use may be harmful to thealth. In some way their concern is

notable, but street food vendor point that theyyame refined oil which is harmless to

human health.
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Figure 27: Cooking oil used by food vendors

Use of left-over food

The topic and issue of the remaining food is on¢hef most common factors of our life.

When it comes to the questions of surplus foodgefation is a blessing in disguise to many
housewives and employed women. They keep everylibittgver in the fridge and heat it

again later when needed. When this question oflsirfpod items was posed to food

vendors, 5% said that they don’t have any food $efine of them said that they sell it to
cheap restaurants, 3% answered that they eat thi®me and 12% feed animals. The
majority will sell it the coming day but at cheapates (see figure 28).

The street vendors don’t have refrigerators orzeeg Many of them also use the left-overs
to convert it into other food products, for examiolie mix can be converted into round balls

calledpunukulu. Punukulare then fried for evening snack.
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= Next day sell for cheaper price 61%
= Give to others 3%

= We bring fresh provisions 3%

B Give to animals 12%

= Share with family 3%

= Sell to hotal 1%

= No response 12%

= Bring the calculative meterial 5%

Figure 28: Use of left-over food

Consciousness about customers” health

Health aspects of the customers are often discusgmuh it comes to street food. The
ministry of health website concentrates only oeedtfood hygiene. But, the ministry does
not offer any training to street food vendors, show any solutions on health problems.
There are studies from other Indian cities who meenstreet food contamination and
adulteration. No such cases were heard duringesa@arch work. Our interviewed street food
vendors claimed that they only use fresh mateaa 50% of them said that they need
awareness and education how to improve the hygiantt sanitary conditions of their
business.

3.6 Women vendor issues

Women vendors spend around 17 hours per day tatleaimivelihood. It was found out that
women suffer from different health problems. Maagngle street vendors complain that they
don’t have enough medical care as the family incdoes not meet with their health needs.
They face many gynecological problems. Usually tHeynot have any toilet facility while
doing their trading on the roads and feel ashameask the customers to use their toilets.
Because of their heavy work burden they suffer frmany health problems. Usually they

don’t have any option, nor can take rest even vieynare not healthy, having pain or fever.
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They cannot take rest during menstruation and eueimg pregnancy or after delivery. Mr.
Inayat Ali, president of Bhagyanagar hawkers union, point loat teven during pregnancy
women work hard every day, they come to the maakdtstand there to sell their vegetables,
make snacks, sit on the floor hours together orstifets in the hot sunlight and have to fight

hard when officials ask for protection money”.

Usually, women vendors” don’t have the time to taet after pregnancy because they will
lose their income and are afraid to lose their l@gcoustomers or their accustomed vending
place. Women vendors” issues have to be analyzadlistinctive way, because if the ladies
belong to the underprivileged social classes we hadevelop specific measures to improve
their livelihoods. For example, young female stfeet vendors can not leave their children
unattended at home; she has to bring the babiashaitand leave them on the roadside often
in the open sun and exposed to noise and air pmiluA mobile creche could ease these
problems. In an interview nedélallakunta Shivanmarket Ms. Lavanya who completed her
higher secondary level education make her two tadst beside her pushcart and make them
do home works. Since she is an educated personsskending her children to school

because she knows the value of literacy. But stgwiisg vending only? We have to think

about how her education can improve her qualityifefand develop her position in the

society. Because of her educational background myavas also helping the other female

vendors in accounting. She is planning to orgaaiz® unionize the female vendors. But the

male vendors are not encouraging her to improve.

About health we have asked questions like ceryicablems, menstrual problems, while
discharge, depression etc., the below figure i®xample of women’s rejection of sharing
their women'’s related health issues. Having cehpains as 74% of women said they have
no problems. Our assumption in this context is fieatale vendors face health problems
especially when they have no proper care, foodadtgtion. In this case food vendors have

no time to take care of themselves.

Generally women complained on problems relatinghwir menstrual cycle. Mostly they
mentioned hormonal imbalance, stress, workload, &l habits, medication, deliveries

and questions relating family planning. Often, wonveere unable to connect their mental
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stress or emotional outburst with their physical arental health. Many women were unable
to “read” their bodies and to connect their mehtzdlth with their physical fitness. After all,
about one-half of the female petty traders intere@ said that they often feel depressed,
which is a clear sign that women’s mental healthlasmingly disturbed for various social,

personal and family related issues.

Social relations of women vendors

The women who work all day long are exposed to libe#r social relationships. Many
female vendors complain that particularly duringmage season (April and May) when they
usually want to enjoy their family life their busiss improve and high demand their presence
on the road. So they prefer to be on the workptatiger than going to a marriage. Even this

is the case in the festival season.

Women also lead their families. Many vendors aggiplg a major role in feeding the whole
family. For exampleMunta Laxmiworks as a mobile fruit vendor. She is caringHer two
children and her husband. He works as a motorrildsinger but is heavily addicted to
alcohol. So he spend all his income on alcohol fmaomen don’t come out about such
issues but with a regular motivated dialogue antuaiwnderstanding many of these issues

of women'’s health, poverty or coping mechanismloauetected).

Health and Hygiene - Public Health

Women vendors often complain about the lack of iputdlilet facilities. For mobile street

women vendors some of the customers allow thenséotloeir toilets. Vendors™ health and
cleaniness of the surroundings depend upon thet faitilities. Women vendors often suffer
from urinary track infections. Pregnant vendors agkd vendors suffer most of this
unsatisfactory situation. They don’t drink much &ratio control their urge to use toilet. This

leads lots of other health related problems.

33% of male are using public toilets near to tleinding place. 19.25% female vendors are

using toilet facilities near to their vending plad&.25% of male vendors do not have any
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toilet facility near to their vending place so these side roads as many Indian poor middle
class men do (see figure 29). The GHMC should aunai more to avoid this bad habit.

32.75%

® Male

® Female

Figure 29: Accessibility of public toilets

Discussion and Recommendations

When we are discussing street vendors and thewicesrin the larger framework of
energy efficiency and sustainability we have tceaghat the mobile petty food vendors,
small kirana shop keepers, road sithat walasjuice walasare definitely not those who
are threatening the environment. They are not osy forests, ozone layers, not even
encroaching government land, destroying agricultaraking profits out of food selling
in plastic bags. They are trying to do the livinghadignity, and not expecting much
from the state government department. They argging to make their share of service
by feeding the urban poor and helping thousandtadge who enjoy street food within
their budget.

If we are imagining streets without street food d@ns, and then where else we will go to
eat our food. The so-called ‘Eat Street’ on Neokl&woads is privately owned by big
industrialists or political leaders; the lower melctlasses cannot afford to buy their

snack from there.
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In the Koti area there were book stalls, which moe replaced in one of the subways.
This could be a solution for some of the streetifeendors, too. Then the heavy traffic

could move smoothly, accidents could be avoided.

Some years back, the Gandhi hospital shifted freruSderabad to Musheerabad. One
could transfer this open place to vendors, so thatinconvenience to busses and
pedestrians would be solved and the business ofetha@ors will get improved.

Street food vendor at least are contributing toutiEn food security and they should be

protected, promoted and encouraged.

In the study we have come across with many streetiars, interviews women, visited

markets, Rytu bazaars, fruit markets, vegetableloen chat vendors. When we started
our study we also approached the so-called stallefslInitiatives at the national level

are very successful. Organizations like Nasvi amgvés have unionized many street
vendors. The international workshop initiated byn8hita in Hyderabad in February

2009 discussed the issue for the first time.

In the words of street vendors it has to menticthed!

* “we are not in a respectable position in Hyderabad,

» we are involved in the vending for day and night flee convenience of our
customers, but there is no livelihood security @sr but a lot of pressure and
stress,

» Traffic police, GHMC and health inspectors haragsus in the name of
modernizing Hyderabad,

* once in a fortnight we pay Rs. 200-300 bribe tagebour livelihoods.”
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Recommendations to civil society organizations

Government official, activists and union leaderssingtart regular consultations
to coordinate advocacy programs;

GHMC should identify open public places and giventhto vendors;

Women'’s organizations should come together to dgvalperspective action plan
to conduct action oriented research to collect mpiete data, information to
address issues of health, education and liveliht@dsupport women vending
leaders and to facilitate self designing plans amogjrammes;

NGOs should evolve a comprehensive planning toatmghentation of issues of
food vendors and street vendors, reporting mechenier example, documentary

films, journals, newsletters;

Recommendations to GHMC

Conduct a survey to identify the main issues oéedtivendors by covering all
types of vendors (mobile, semi-mobile, static, fabdh vendors) and prepare a
status report on this issue;

involve voluntary organizations, traffic police, cll leaders, elected
representatives, for example ward members, to adnithe survey and to form
local area committees to deal with day to day i,

coordinate with the town planning department, eleity department, metro
water board, roads and building (PWD) to includadreg spaces in the ongoing
master planning process;

make comprehensive, flexible plans to implemest lational policy on street
vendors;

introduce on the job training seminar for streehders on issues of capacity
building, marketing skills, business developmend hygienic issues;

support women vendors associations to initiateh@ea@nd play schools;
encourage vendor unions to start micro-credit sysfe

encourage street food vendors” community as acgepioviding agency in the

food policy process;
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Conclusion

We have attempted to do a study on women stredt\endors in Hyderabad that covered
issues of vendors at a very broad level. Vendoblpros are addressed through a cause
and effect analysis. We have suggested solutiopsaislems like savings, loans, usage of
extra food and maintenance of hygiene. Our persatedactions with single vendors and
group discussions in different areas of the cityehaade us understand that the issues are
many and they are closely linked to each other.att&mpted to analyze the results to find
solutions rather than merely state the problemsleAdmalyzing the results we focused on
the women sphere keeping the cause and effedte @roblems in mind.

We were empathetic to the problems of the vendwss,took their daily life into
consideration as the base to make our argumemtvouf of the vendors, we were critical
of development programmes that ignore the problemshe majority of people. We
strongly believe that instead of spending milliaisupees on construction flyovers and
making way to thousands and thousands of new autitescthat waste fuel and pollute
our environment, the natural resources should bedsand regional/local systems of

energy-efficient urban food provision should betpcted and promoted as well.
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APPENDICES

Appendix 1: Case Studies
Case Study 1in her own words “I am a white card holder. Rati®the not sufficient to

feed my family. My husband’s earnings also conteltio the family needs. My day starts
before sunrise and ends by 11 pm. | have to preglatee items ready to cook in the
morning. My residence is near to my business plecéhe morning | will prepare the

items and hand them over to my husband. Till 8 @rdoks after the business, after
sending my children to school | will takeover thesimess, my husband will go to his job.
Daily | face 70 to 80 customers. Most of my custosrare riksha drivers. Price increase
of commodities forced me to sell for higher ratesnt six months ago. We prefer
vegetarian food. Once in a fortnight | prepare megetarian food which is very

expensive for me.”

Case Study 2Sasikala is a high qualified woman. She is a gostluate and education
degree holder. For some time she worked as tea&fter.giving birth to a child she was
retain at home. At that time she did not find dis@hto her child. She decided to start a
business which is convenient to her circumstanaéier a lengthy discussion with her
near and dear she started a food center at hexdréouse only. It took 6 months to pick
up the business. Sasikla’s husband helped hers® mzoney for her business. She started
with Rs. 10,000. Now her daily turnover is betw&=n 5,000 to 7,000. Daily she gets Rs.
700 to 800 as profit. She employs three personsufber business in her own words:
“My food center is near to an IT company, most of austomers are IT employees.
Daily 20 to 30 employees are my regular customBeszause of economic recession
many of them lost their jobs and left to some otflace in search for a better livelihood.
IT customer used to spend Rs. 100 to 150 dailyhm food center. Some times |
suggested them in a friendly manner that they shtadk after their money and not
spend too much money. It's better to save sometitinghe future. | feel that global
financial depression affects my business negativElyee months ago my customers
spend their money freely. Now they think twice efthey spend. Once in a week | will
get commodities from the nearest wholesale matkeepare the food very carefully and
avoid wastage. Food remains will be given to thggbes and the other poor people in the
street. Festivals and holidays are problematianfer At that time | cannot estimate the
food preparation. Most of the customers prefar and sabji (bread and vegetables).
Nowadays many people are very conscious about tieafth and hygiene. | try to
maintain hygiene and home atmosphere in my footecehsupply municipality drinking
water. Municipality and health department only cat®ut fees and taxes not about
anything else. | feel license, security to the bess and unionization will help us to
improve our livelihoods. | don’t want to go for bagtablishment. | like to be near to the
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poor and the middle class people who are the dartors of stable economy in the
country.”

Case Study 3:Mr. Satyanarayana is a vegetable vendor in thdaklaita Sivam
Vegetable Market. There vendors are not facing npaniplems, because the residents of
the middle class residential colony protect theettrvendors from Municipality and
police. The markets exists since 35 years, nedrlyehdors are running their business.
All varieties of vegetables are available theremsglby, four megamalls have started their
business with many negative effects on the vendéesertheless, Satyanarayana is very
confident that the business will come back to néramal the megamalls will disappear
very soon. He continued as follows: “Here we areintagning very good human
relations. We respect our customers. We care thamaacording to the wishes of the
customers we provide the vegetables. We explaim tine quality of our vegetable. We
also sell on credit give them the opportunity toga@. In the megamalls nobody is there
to show the vegetables. Fixed price are there hadvégetables are packed in certain
quantity. If the customer wants only limited quantiwhat will he do? Poor people
hesitate to enter megamalls. They feel shy to asptieeir needs there. Megamalls hurt
their feelings. With street vendors there is gugaarior the freshness of vegetables. In
megamalls there is no guarantee for freshness. dNotan say when the vegetables were
harvested. Many of my customers are coming backm® only and share their
experiences in the megamalls. They feel very cowalfbe with their street vendors.”




Appendix 2: Photographs

Picture 1: Food vendors and their pushcart

Picture 2: A constant threat to the health of children
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Picture 3: Waiting for customers

Picture 4: The school attendance rate of street vendors’ children is rather low
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Picture 5 and 6: International workshop on street ®od vendors, Hyderabad, February 2009
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